
 

 

 
 
 
 
 
Generation5 Automotive  
 
Generation5 Helps Automotive Market 
Understand and Target Their Customers  
 

With Generation5 Automotive, marketers can now 
understand and target Canadians based not only on 
the make and model of vehicle they currently own, but 
their purchase intention, where they get their repairs 
done, and where they buy their gas.  Instead of 
targeting consumers based on past behaviour 
marketers can target consumers based on what they 
really care about – whether they’re in the market for a 
new car, what class of car, whether they plan to buy or 
lease or how much they plan to spend.  For the first 
time, automotive service providers will be able to 
understand where Canadians buy their gas and have 
their service done.  
 
What is Unique about Automotive Predictions? 
Generation5 has become the North American leader 
in Consumer Intelligence by providing more detailed 
and accurate predictions of behaviour – detail that 
translates directly into greater ROI.  Generation5 uses 
one of the largest surveys in Canada, the Bureau of 
Broadcast Measurement (BBM) Return to Sample study, 
as a basis for predicting automotive purchase intent 
and service behaviours for each of the 800,000 six 
digit postal codes in Canada.   
 
Where other vendors rely on statisticians to create 
predictive models, Generation5 has focused on 
harnessing the power of computers and mathematics 
to produce accurate predictions at a radically greater 
scale.  As a result, Generation5 is able to provide 
insight into the behavior of a Postal Code where other 
vendors provide this data at the DA level – some 15 
times less detailed. 

 
Product Data Sheet 

Product: G5 BBM 

Module: Retail & CPG  
 
 
 

 
 
 
 
Generation5 Automotive has been 
designed to help marketers answer 
questions like: 
• Which Canadians are in the 
market for a new car in the 
coming 12 months?   

• Do they plan to buy or lease?  
What class of vehicle?  How 
much do they intend to spend?  

• Where do they get their oil 
changed?  Which gas stations do 
they frequent most often? 
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Behaviours Predicted Include:   
Driving:  

• KM driven per year 
 

Vehicle Driven Most Often:  

• Make 

• Class 

• Purchase/lease 

• New/used 
 

Household Vehicles:  

• Number 
 
Services:  

• Auto assist services 

• Radio 
 
Purchase Behaviour: 

• In past 2 years 

• Value of vehicle 
 
Purchase Intention: 

• Purchase from Lease 

• Purchase or lease in 12 months 

• Value planned to spend 

• Class planned to buy 

• Consider hybrid 
 
 

 
 
 
  
Location of most recent maintenance: 

• Oil change 

• Paint 

• Transmission 

• Brakes 

• Windshield 

• Tires 

• Muffler/shocks 

• Rust protection 

• Tune up 

• Other major repair 
 
Retailers visited: 

• Parts or service 

• Auto rental 

• Gas station 
 
 

 

515 Consumers Road 
Toronto M2J-4Z2 
(416) 441-6800 
http://www.generation5.ca 
 


