
 

 

 
 
 
 
 
Generation5 Psychographics  
 
Generation5 Provides Added Dimensions for 
Understanding and Targeting Your Customers  
 
Generation5 provides Canadian marketers with 
detailed predictions of consumer behaviour we call 
Consumer Intelligence.  With Psychographics marketers 
can target Canadians not only based on their age, 
income, or how much they buy, but also on those 
attitudes and values are a fit for their brand.  This 
added dimension provides marketers with a more 
tailored message to a more selective audience for 
higher response rates and sales. 
 
What is Unique about our Psychographics? 
Generation5 has become the North American leader 
in Consumer Intelligence by providing more detailed 
and accurate predictions of behaviour – detail that 
translates directly into greater ROI.  Generation5 uses 
one of the largest surveys in Canada, the Bureau of 
Broadcast Measurement (BBM) Return to Sample study, 
as a basis for predicting over 50 attitudes and values 
for each of the 800,000 six digit postal codes in 
Canada.   
 
Where other vendors rely on statisticians to create 
predictive models, Generation5 has focused on 
harnessing the power of computers and mathematics 
to produce accurate predictions at a radically greater 
scale.  As a result, Generation5 is able to provide 
insight into the behaviour of a Postal Code where other 
vendors provide this data at the DA level – some 15 
times less detailed. 
 

 

 
Product Data Sheet 

Product: G5 BBM 
Module: Media & Lifestyle  

 

 
 

 
 
 
 
����������	  Psychographics has 
been designed to help marketers 
answer questions like: 
·  Are my customers socially 
conservative or liberal?   

·  Can I target sale merchandise 
to my price-conscious 
customers?  

·  Can I deliver different 
promotions to practical 
consumers and style-conscious 
consumers? 
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Behaviours Predicted Include:   
Attitudes toward advertising:  

·  Truthfulness of advertising 
·  Manufacturer integrity 
·  Premium priced brands 
·  Sex in advertising 
·  Advertising is Informative 

 
Attitudes toward packaging:  

·  Concerned about nutrition 
·  “light” foods & drinks 
·  Skeptical of new products 
·  Welcoming of new products 
·  Early adopter of new products 

 
Attitudes toward shopping:  

·  Impulse shopper 
·  Sale shopper 
·  Stock up shopper 
·  Brand loyal 
·  Generic brand 
·  Overspends 
·  Time-starved 
·  Shopping averse  
·  Convenience shopper 
·  Credit reluctant 

 
Attitudes about self:  

·  Over tolerant 
·  Achievement oriented  
·  Independent 
·  Self confident 
·  Weight watcher 
·  Extravagant 
·  Sophisticated 
·  Easily persuaded 
·  Lonely 

 

 
 
 
  
Self-expression behaviours: 

·  Keeps track of style 
·  Dresses smartly 
·  Values grooming 

 
Social behaviours:  

·  Goes out with friends 
·  Works in community 
·  Busy social life 
·  Prefers quiet  
·  TV Watching 

 
Household behaviours 

·  Keeps the budget 
·  Keeps home neat 
·  Entertains at home 
·  Like to cook 
·  Homebody 

 
Career values: 

·  Empowering 
·  Priority 

 
Gender values: 

·  Careers 
·  Money 
·  Same work, same pay 

 
Social values: 

·  Sexual activity of youth 
·  Comfort talking about sex 
·  Singles can be satisfied 
·  Importance of children 

 

515 Consumers Road 
Toronto M2J-4Z2 
(416) 441-6800 
http://www.generation5.ca 
 


