Delvinia Digital Canadians™

Generation5 gives Marketers Actionable
Predictions for how Canadians use Digital
Technology

Delvinia Digital Canadians is the most precise tool for
gaining insight into Canadians’ attitudes toward and
use of digital technologies. By providing predictions of
over 100 digital attitudes and behaviours across
Canada, Delvinia Digital Canadians gives you
actionable predictions you can use to understand,
segment, and target your customers with the right
message, through the right channel.

What is Unique about Delvinia Digital Canadians

Delvinia Digital Canadians was developed by
Generation5 for Delvinia, a leading Digital Strategy
and Experience Design firm, as a core component of
their “Insight Engine.” Digital Canadians draws on
questions designed to provide unique insight into the
digital behaviours of Canadians from Delvinia’s
proprietary online research panel,

The result of this best-of-breed partnership is the most
precise tool for gaining insight about Canadians’
attitudes toward and use of digital technology.

Delvinia Digital Canadians is painstakingly precise with
digital behaviours predicted for every household and
postal code in Canada. Where other vendors rely on
statisticians to create predictive models, Generation5
harnesses the power of computers and mathematics to
produce accurate predictions at a radically greater
scale. The result is predictions that are from 50 to
1,000 times more precise. Greater precision translates
directly into greater ROI, enabling you to target your
customers much more accurately and profitably.

Best Customer Predictions

Generationb5

Product Data Sheet
Delvinia Digital Canadians

answer questions like:

- How can I reach online
Canadians through traditional
media?

- How digital are my customers?

- What’s the right channel to
reach my customers?

- Which Canadians are using which
digital technologies, and what
Is motivating them to do so?




Behaviours Predicted Include:

Attitudes

Technology ownership and purchase intention:

Towards Technology:
Importance

Change is too fast
Intimidates me

Saves time

Increases flexibility
Worries me

Interferes with family

Not comfortable with new
Early adopter

Mobile phone
Electronic organizer
PDA with phone

Film camera

Digital camera
Desktop computer
Laptop computer
MP3 player

Video gaming system
Home DVD player
Portable/car DVD player
Home theater system
Plasma/LCD TV
TiVo/DVR/PVR

GPS Device

Home security system

Mobile phone activities:

8040

Text messaging (SMS)
Picture messaging (MMS)
Camera

Contests, Promotions
Downloading (ringtones, games, etc.)
E-mail

Games

GPS or mapping services
M-coupons
Subscriptions/alerts
Voting/polling

Web browsing

Search

Other

Dayparts used

Locations used

Reasons for use

Online activities engaged in:
E-mail
Instant messaging
Chat rooms/blogs
Social networking
Banking/bill pay
Play games
Browse for information
Browse for entertainment
Download music, games or software
Made a purchase of under $100
Made a purchase of over $100
Research or made travel arrangements
Clicked on banner ad
Checked out site saw on TV
Checked out a site saw in print
Posted things to a personal website
Online dating
Researched insurance
Researched real estate
Searched classifieds
Searched employment
Searched directories
Applied for mortgage or loan
Traded stocks, bonds, mutual funds
Read the news
Read entertainment news
Watched a video

Purchased online:
Appliances or electronics
Automobile
Music
Movies
Clothing
Health & beauty
Insurance
Magazine subscription
Pharmaceuticals
Other

Three favourite digital devices

Loyalty program memberships
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