GenerationS

Case Study
Industry: Non-Profit
Solution: Targeted Marketing

United Way Grows Giving

Generation5 Targeting and Segmentation Helps
United Way of Greater Toronto Drive the

Productivity of Its Development Campaigns by .
Nearly 300% Y/ United Way
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Providing Customer Insight
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Providing the Right Offer to the Right Customer
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See your customers. Find your customers.




Targeting Customers On-the-Ground
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